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GREETINGS AND FOREWORD FROM THE CEO

We have 
finally 
come 
to the 

end of a tumultuous 
year globally. It is hard 
to believe that the 
year that was coined 
20 plenty and full of 
promise, was reduced 
to almost a grinding 
halt by an unforeseen, 

totally unexpected and completely disruptive 
global pandemic. 

The advent of the COVID-19 pandemic shook 
the world economy and caused carnage across 
global markets, with the fastest, steepest 
downgrades in consensus growth projections 
among all global recessions since 1990. In 
South Africa a catastrophic GDP decline of 
approximately 5% has been envisioned by the 
end of 2020. 

Global indications for the effects of COVID-19 
on the Creative Sector show that approximately 
16% of the creative sector is facing permanent 
closure as we speak. Implications of the 
pandemic specifically for the Creative Sector 
were particularly damning due to the interactive 
nature of the sector as governments worldwide 
implemented restrictive measures around social 
engagement and social distancing. 

Overnight e-Commerce and online presence 
shifted from a nice to have to a business 
imperative as business and communities across 
the spectrum scrambled to assimilate and align 
their business to the 4th Industrial Revolution. 
Market leaders in virtual engagement navigated 
the new normal with some turbulence while 
others got a late start. 

As we navigate a future yet unknown, the 
National Arts Council has quickly mobilised 
its resources and efforts to ensure a vibrant, 
sustainable arts community that enriches lives 
through free and creative expression, regardless 
of the circumstances. 

The limitations of the pandemic have caused 
both individual practitioners and organisations in 
the creative sector to not only look for expansion 
through technology and e-Commerce, but to 
also perhaps reflect on their current structures, 
review their strategies and reposition their 
offerings in a transforming archetype. 

As we look to 2021 at the NAC 
we are engaging the very same 
metamorphosis, looking without and 
within to enhance our frame work to 
robustly respond to the dynamics of the 
Arts, Heritage and Culture Sector. 

By maintaining a pulse, through consistent 
sector engagement and introducing innovation 
not merely in technological acumen but also 
in innovative sector re-engineering, we look 
forward to meeting the challenges head on, for 
with every challenge we are presented with an 
opportunity for positioning solutions and giving 
momentum to the Sector for generations to 
come.

On behalf of the executive team, we applaud, 
all practitioners and organisations, the mortar 
of the sector, for your tenacity and continue 
resilience through a most trying time. 

We raise our eyes to the sunrise of a new year, 
and a new dawn to continue in the development 
and fortification of the sector, regardless of the 
circumstance.
Pula! Nala!

Rosemary Mangope
NAC Chief Executive Officer 
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EDITOR’S NOTE

W     elcome 
to this 
edition 
of 

the National Arts 
Council "The Artisan” 
which covers the 
third quarter in the 
2020/2021 financial 
year.

2020 has been a 
harrowing year for 

all of humanity with the advent of COVID-19, 
particularly for the creative sector.

2020 has seen more institutions in the sector 
closing its doors and has driven creative sector 
practitioners towards a desperate hand-to-
mouth existence. However, the National Arts 
Council of South Africa endeavoured to put 
its best foot forward by implementing the 
Presidency’s special Employment Stimulus 
Programme.

Find out about this rocket-paced initiative in 
our article on The Presidential Employment 
Stimulus Programme in partnership with the 
National Arts Council and the National Film 
and Video Foundation.

In addition to this effort, we have also fortified 
the human resources at the NAC to ensure 
that regardless of our current circumstances 
in the sector, we continue to leverage energy, 
partnerships and resources to develop, support, 
promote and advance the arts. Check out the 
new NAC team members. 
We wish to also encourage our beneficiaries 
and potential beneficiaries that their efforts 

in seeking support from the NAC is not in vain.  
We share the success stories of NAC beneficiary 
Mabeleng Moholo of Bele’s Productions 
who has been supported by the National Arts 
Council in the 2019/2020 financial cycle, for an 
Indigenous Music in Schools Programme. 

Meet Mabeleng Moholo as we navigate his 
narrative around the Arts and the business of the 
Arts. Click here to read more.

We also look at our current efforts in making 
governance structures and frameworks more 
responsive to how the sector operates on the 
ground in order to empower creatives and 
organisations nationally.

To this end, the NAC forges ahead with peer-to- 
peer partnerships with a call for applications for 
eligible partners in the respective nine provinces 
to disburse COVID-19 relief funds aimed at 
supporting arts organisations and individual 
artists affected by the COVID-19 pandemic at a 
provincial level. This call which closes on the 25th 
of January 2021 is also covered in this newsletter 
and is a collaborative step with credible sector 
stakeholders with a proven track record. 
Click here to find out more.
 
This edition of the publication is a thought 
provoking read as we break into a new and 
undefined year. 

Enjoy the read. Until the next time.

Nomazulu Taukobong
Editor "The Artisan"

https://www.nac.org.za/latest-news/call-for-covid-19-relief-fund-provincial-partners-for-the-disbursement-of-covid-19-relief-funding/


The Presidential 
Stimulus Programme 
powered by the 
National Treasury 
through the 
Department of Arts 
and Culture

On the 30th of October 2020 the 
Presidency launched a special 
employment stimulus programme 
available to the sector, to disburse via 

the National Arts Council and the National Film 
and Video Foundation.

For a period of 27 days, individual practitioners, 
organisations, business, and institutions within 
the Arts, Culture and Heritage Sector who 
were adversely affected by the global COVID-19 
pandemic were encouraged to submit their 
proposals for job creation and innovation to get 
the sector active within a new paradigm. 

The call out was separated into two Streams:

Stream 1: which closed on the 20th of December 
2020, which was positioned for the retention of 
existing jobs within the sector. This has been 
achieved through allocating subsidies for the pay 
roll of both individual and juristic persons. 

Stream 2: which closed on the 27th of December 
2020, was positioned for the new innovative 
projects within the sector. This has been 
achieved through allocating financial support 
for production and human resource costs for 
projects between January and March 2020. 

To ensure a robust execution of the roll out for 
applicants with viable proposals, the dedicated 
NAC PESP Project team worked tirelessly 
throughout the festive season to ensure 
the expedient execution of the programme 
by supporting applicants with compliance 
challenges.

Our approach for screening and adjudication is 
tiered. The first successful outcomes for Stream 1 
were announced on the 7th of December 2020. 
152 individuals and 201 juristic entities were 
allocated subsidies for job retention, totalling 
353 successful applicants for Stream 1.

"Inspiring, uniting, and 
exceptional proposals were 
submitted by applicants from 
across the length and breadth of 
South Africa". 
By: Thola Phetla - Head of Marketing and 
Communications
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Partnership with the National Arts 
Council and the National Film and 
Video Foundation



From the 6th of November to the 
12th of November 2020, the National 
Arts Council held contact sessions 
for individuals and organisations in 

the sector for the Presidential Employment 
Stimulus Programme. These engagements 
created a platform for the sector to gain clarity 
for the PESP application process and its funding 
criteria.

South African Revenue Services – SARS 
were brought on board as a partner to ensure 
that applicants were SARS compliant and to 
assist applicants who were struggling with 
compliance.

To ensure a wide reach the contact sessions 
were staged virtually via Zoom. To also engage 
practitioners in marginalised communities 
that struggle with internet access, one of the 
Zoom meetings was broadcasted in interactive 
format to a live delegation of creative sector 
practitioners and organisations at a key Arts, 
Heritage and Culture Hub, EST1912 Arts and 
Culture Hub in Moroka, Soweto.

This set the scene for a robust discussion post 
the Zoom session where guests and potential 
applicants critically engaged collective 
collaboration and partnership for the call out 
and in the long term.

On the 8th of December 2020, the first tier of Stream 2 beneficiaries were announced and 
announcements will continue in tiers until January 2021. Thus far 45 individual practitioners and 
58 juristic entities have been announced, totalling 103 successful applicants for Stream 2 to date.

The National Arts Council wishes to thank the Arts, Culture and Heritage Sector for putting its best foot 
forward towards restoring the Sector and the Economy as a whole.

INNOVATION
IN SECTOR
MANAGEMENT
The National Arts Council
Sector Contact Sessions
By: Nomazulu Taukobong - Contributor
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Digital Engagement 

Digitally the 5 contact sessions were well 
received by the sector receiving 845 responses, 
with 711 indicating that they attended the 
workshop on facebook. The event reached  
53 156  people online. 

To ensure re-enforcement of the awareness, the 
sessions were uploaded to the NAC YouTube 
channel for applicants to review and disseminate 
to their peers within their various disciplines.

Onsite Engagement

As part of an effort to engage marginalised 
communities on the ground, representatives 
within Soweto and the Johannesburg region 
were invited to a COVID-19 compliant onsite 
engagement at EST1912 Arts and Culture Hub. 
Representatives from across Arts, Heritage and 
Culture disciplines tuned in to learn how best to 
access the fund. 

The session which was broadcasted via Zoom 
and live at EST1912 Arts and Culture Hub by 
the National Arts Council assisted in imparting 
valuable information about the criteria for 
applying for the fund.

The onsite contact sessions were attended 
by creative sector influencers, live music and 
performance professionals, arts and crafts 
businesses, communications agencies, and arts 
education organisations.

Due to the positive response from the sector and 
the progressive nature of the contact sessions, 
the National Arts Council will be using contact 
sessions as a formidable platform of sector 
engagement. Further contact sessions were 
scheduled during the month of December to 
further climatise the sector around the general 
NAC application framework and tools. 

"We will continue to engage the 
sector through contact sessions 
extensively in 2021, where we will 
deal with other topics of arts 
development."
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THIS IS
WHAT
WE’VE
BEEN

DOING.
SOCIAL MEDIA REPORT ENDING 31 DECEMBER 2020

"The NAC has been effective in sharing updates
that are issued by the government. This kept the 

website audience informed and sustained the 
NAC’s visibility." 



1. WEBSITE ANALYTICS 
OCT-DEC 2020
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SUMMARY

On the 30th of October 2020, the NAC published the Call for Applications for the Presidential 
Employment Stimulus Programme. This was followed by the publishing of Press Releases, updates 
and announcements, as well as a series of Contact Sessions related to the funding call. Outcomes for 
this funding call were published in batches starting on the 8th of December 2020.

Additionally, in this period, the NAC published an invitation to the public related to interviews 
of candidates to serve on the organisation’s Council. The NAC also supported the Presidency by 
publishing messaging related to 16 Day of Activism as well as the Department of Education by 
publishing a call for School Assistants. Additionally, announcements were made in this period 
related to the passing of Stanley Henkeman, the Executive Director of the Institute for Justice and 
Reconciliation as well as the DSAC's update related to the Liquidation of the Mandela House. 
The Heritage Show, one of NAC’s beneficiaries, Embizeni, was highlighted on the 7th of October 
2020.

• Total page views were 2 455 with a 61.14% bounce rate.
• Total users were 926 with 632 new users and 1 153 sessions
• Total visitors using desktops was 470, on mobile phones was 443, and tablets was 13.
• Average time spent per session was 00:01:58.
• The most popular page visited in this period was the page titled “Careers”
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SUMMARY

• Starting from the 30th of October 2020, the NAC began a campaign solely focused on the 
Presidential Employment Stimulus Programme (PESP) initiative. This campaign included 
image-based posts, videos and workshops (contact sessions). 

• There was significant increase of 2075% in the volume of social media coverage received for 
the NAC for November 2020, compared to October 2020. 54% of the coverage was assigned a 
positive sentiment and pertained to the PESP. Neutral coverage accounted for the remainder of 
the social media data received during the period. 

• In November, a number of job vacancies related to the to the Presidential Employment Stimulus 
package (PESP) were published.  

• Additionally, in November, NAC hosted a series of contact sessions in order to answer questions 
related to the PESP. Amongst the topics covered assistance on how to complete the application 
form in order to apply for the programme. One contact session was published on YouTube and it 
received 872 views (as of 25 December 2020). 

• In December, the NAC hosted a workshop related to the upcoming internal funding initiative, 
scheduled for 2021. This was an initiative of the Arts and Development Office (ADO) in the 
organisation.

2. SOCIAL MEDIA

FACEBOOK (OCT-DEC 2020)

Page Reach
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FACEBOOK (OCT-DEC 2020)

Facebook Page likes and followers by gender demographics14.1K

TOP
POSTS4

Age& Gender
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 TWITTER (OCT-DEC 2020)

On average, we earned
5 likes per day

ENGAGEMENT RATE

2.8% ENGAGEMENT 
RATE Dec 319.2%LIKES

Dec 3110

LIKES
Dec 3110

420
Likes

78
Replies

Retweets without 
comments

296
ENGAGEMENT  
RATE Dec 317.7%

On average, we earned
3 Retweets per day

LINK 
Clicks

1.2K Link Clicks Dec 310

On average, we earned
13 click links per day

Top 2 Tweets 
in this period
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INSTAGRAM (OCT-DEC 2020)

The below highlights the most frequently mentioned words for the months of October, 
November and December 2020. Word cloud highlights key topics and trends seen in posts, 
including #hashtags and @handles.



3. YOUTUBE
 OCT-DEC 2020
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4. MEDIA COVERAGE
YOUTUBE & ANALYTICS (OCT-DEC 2020)

In the month of October, the NAC was 
featured in a total of 40 media clips. This 
consisted of 7 clippings in print, 0 in 
broadcast and 33 online features.

In the month of November, the NAC 
was featured in a total of 84 media clips, 
an increase from October by 112%. This 
consisted of 10 clippings in print, 4 in 
broadcast and 70 features online. 

In the month of December the NAC was 
featured in a total of 98 media clips, an 
increase from November by 17%. This 
consisted of 50 clipping in print, 4 in 
broadcast and 46 features online.

The below graphics show sentiments in the 
months of November, October and December 
2020.



5. EXTERNAL STAKEHOLDER RELATIONS

PESP Survey:
On 12 November 2020, the NAC, with help from Flow Communications published a 
survey related to the Presidential Employment Stimulus Programme, which garnered 
59 responses from the sector. 39.9% of the respondents indicated that they were in the 
process of applying for funding initiative, while 32.2% indicated an intention to apply and 
13.6% had already applied. Of the respondents who indicated that are not applying, 11.9% 
indicated that it was the first time they heard about the funding initiative.

PESP Contact Sessions:
The NAC hosted a series of Contact Sessions related to the Presidential Employment 
Stimulus Programme starting on 6 November 2020 and ending on 12 November 2020. 
The workshops received 845 responses, with 711 indicating that they attended the 
workshop on Facebook. The event reached 53 156 people online. 

PESP Media briefing:
On 17 November 2020, the NAC, with the help of Flow Communications, hosted a digital 
media briefing to create an opportunity for NAC CEO Rosemary Mangope to engage 
directly with members of the media who specifically write news articles related to the 
arts sector. The media briefing was attended by 12 journalists and was live-streamed by 
Kangala Community Radio.

Are you aware of the PESP?   59 responses

15
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In October, beneficiary, Embezeni was 
highlighted. Embizeni compromises of a 
group of talented, passionate and creative 
thinkers, who aim to foster change in the 

arts and entertainment industries. Embizeni is 
a skills transfer initiative, where the participants 
are empowered with the necessary skills and 
techniques that build and prepare them for the 
workplace.

In November, the modern iteration of the comic 
opera, Gianni Schicchi was highlighted as a 
beneficiary. The production was adapted & 
conceptualised by South African stage director, 
Xolane Marman & the SA Operatunity team. The 
production takes place in the current Covid-19 
epoch and the theatre setting was live streamed 
virtually, via the Quicket South Africa platform.

6. BENEFICIARY PROFILES



NAC
STAKEHOLDER 

PROFILING



A music specialist and 
practitioner, content producer, 
facilitator and Founder of Bele’s 
Production and Services (Pty)Ltd. 
By: Nomazulu Taukobong  and Eternal Sunshine 
Digital Archives

ARTISAN STAKE 
HOLDER PROFILING 
MABELENG 
MOHOLO
BELE PRODUCTIONS

Bele’s Production and Services (Pty) Ltd 
provides a holistic approach to indigenous 
instrumentation and musicology offering 
a basket of products and services, from, 

Indigenous Instrument Manufacturing, Indigenous 
Instruments Training and Workshops & Music 
Performance and Recording. Due to their stellar 
work in the Arts Heritage and Culture sector Bele’s 
was one of the National Arts Council’s beneficiaries 
during the 2019/20 financial year for their 
“Indigenous Music in Schools Programme”.

I first met Mabeleng Moholo in 2017 while serving 
residency at one of a Soweto based synagogues of 
indigenous music - Inside Out Jazz Lounge, which 
is in the heart of Soweto run by Thebe Lipere - 
globally renowned South African percussionist and 
ethno musicologist.

In December 2020, I caught up with Mabeleng at 
his workshop space to engage him on his business, 
practice and personal journey within the sector. 
From Covid 19 to his beginnings and the next 
frontier, here is what Mabeleng had to say.

Who is Mabeleng Moholo and what is his 
contribution to the Heritage and Culture sector?

You may find it funny but music was not always my 
career of choice, I wanted a comfortable life with an 
office job, perhaps an accountant, but destiny had 
another plan for me.

50 or so years later I am a music specialist and 
practitioner, content producer, project manager 
and facilitator offering over 27 years’ experience 
across a diverse spectrum of organisations.

I have advanced skills in teaching and facilitation 
concept development, program development and 
project management. 

18



I studied at the Madimba Institute of African Music 
(Funda Centre, Soweto), as well as the Zimbabwe 
College of Music, majoring in fields of study 
included but not limited to Drums, Percussion, 
Piano, Music Theory, Marimba, Akadinda, Mbira, 
Music, Fieldwork, Research methods and Ensemble 
work. Since 1998 I have been featured cross 
continentally in projects across the globe. My 
vocation and avocation is dedicated to facilitating 
the development of society through music. I am 
an adventurous, creative, innovative, experimental, 
passionate, loving, out-spoken, patient and 
persevering individual with a wealth of knowledge 
and expertise to offer in the field of music and its 
complimentary disciplines.

Tell us about Bele’s production how it came to be 
and where are you headed?

Bele’s Production and Services (Pty) Ltd provides a 
holistic approach to Indigenous instrumentation 
and musicology. We provide full services from 
manufacturing of instruments to training and even 
performance and showcase. 

"I am a musician with close to 
30 years’ experience, having 
performed with the likes of 
Thandiswa Mazwai and Zonke 
Diakana the performance, music 
and recording session were a 
significant and growing offering 
not just for myself but for other 
musicians as well, within Bele’s".

Since the transition from an individual practitioner 
to setting up a business at Bele’s we have 
developed a sustainable business model that 
has even gone on to be assimilated into the 
curriculum of the Department of Education with 
our Indigenous Music in Schools Programme which 
began in 2014 and was eventually funded by the 
NAC in 2019.

Tell us about your Indigenous Music in Schools 
Project which was supported by the National Arts 
Council in 2019 and 2020?

This journey began in 2014 when Bele’s Productions 
offered workshops for indigenous instrumentation 
at crèche level in partnership with ASHA Crèches for 
children between the ages of 3 and 6. 

When we saw how engaged the learners were and 
how the workshops had transformed the lives of our 
students the parents and educators, it was affirmed 
that the African Instrumentation workshops and 
education modules is valuable and can be extended 
to other interest groups, from diverse backgrounds. 
These workshops which include instrument building 
and playing are a form of meditation and help 
people from all walks of life to connect and create 
mental capacity for patrons to be able to find a fresh 
perspective and solve life’s challenges.

When we began this journey our objectives were 
to:
• Cultivate training and skills development in 

Indigenous instrumentation at a grass roots level,
• Promote competitiveness and growth of the 

indigenous music sector,
• Establish viable and sustainable business 

opportunities in the music industry, in particular 
for SMME and BEE; 

• Entice local investment in the Joburg City, 
Gauteng Province, South Africa and ultimately 
the continent, and

• Provide skills development for indigenous 
musicians that will translate into the ability 
to create sustainable livelihoods and job 
opportunities within the music industry.
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In 2019 the programme received much needed 
funding from the National Arts Council that saw 
us take Indigenous Music to schools across three 
provinces in marginalised communities. I believe 
the NAC resonated with the need for the program 
because like Bele’s the NAC saw how vital it is to 
support art disciplines and institutionalise our 
offering within the education system. This not only 
gave us a significantly sustainable model, but even 
though the profit margins are modest, they are 
acceptable and allow us to comfortably engage 
our communities at the right level, starting with 
the youth, not only getting them involved in the 
sector, but also at best cultivating an appreciation 
for Indigenous Instrumentation and growing and 
grooming an audience at a young age.

Because of what the students experience in 
the programme some, a few in fact will actually 
become musicians but the experience itself will 
inspire the students that participated to be future 
consumers of Indigenous music products and 
services into adulthood.

The COVID-19 pandemic created challenges for 
many Arts, Heritage and Culture businesses. 
How did you navigate this period?

This time was very much a time for going in, from a 
practice perspective. At Bele’s we delved deep and 
continued to expand our instrument offerings, and 
even during the strict regulations while we could 
not perform and engage audiences directly, we 
continued to manufacture and ship our products to 
clients worldwide.
 
Most of  The Music in Schools Programme 
happened in 2019 which was supposed to 
commence in 2020 but because of the restrictions 
around COVID-19, we could no longer enter schools. 
With the progression of the pandemic we are 
looking at online tutorials and potential partnership 
with telecommunication organisations that will 
ensure that Music in Schools continues to happen 
from a safe distance. 

The digital divide between the wealthy and 
students from marginalised communities which 
we mostly worked with for the programme still 
presents a big challenge. I believe this can only be 
mitigated by intervention that involves partnership 
with the public and private sector to support our 
communities to find their way in an expansive 
dynamic digital world.
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What is your advice for practitioners and 
organisations such as yourself in the sector, 
particularly when it comes to funding?

Funding is important and I think every practitioner 
and business in the sector must dedicate a 
consistent amount of time to this. For us it helped 
us make significant stride in training and skills 
development as part of our offering. 

When applying, compliance is key, so whether you 
are a small player or a big organisation start with 
basic compliance, book keeping making sure you 
are registered, maintaining your compliant status 
and filing your taxes every year whether you have 
made profit or not. In this way those that have an 
interest in supporting your idea have a profile of you 
in terms of business management and they can 
rest assured that their investment in what you do 
does not go to waste.

Lastly and most importantly times are tough, 
budgets for funding of Creative sector programmes 
worldwide are getting smaller. It is important to 
diversify your business and innovate so that even 
if you do receive support you are able to leverage 
that support, you are able to make the leverage a 
building block to the long term fortification of your 
business.

How would you like to see the Arts, Heritage and 
Culture sector change?

I would like to see a framework within governance 
and due diligence structures that are more 
responsive to how the sector works. Being an artist’s 
means that your earnings are seasonal and often 
revenue is project based. From personal experience 
I think the structures for due diligence and 
compliance do not take this into consideration, thus 
many artist are apprehensive about this topic.

I would also like to see artists take up their space 
in the economy and understanding that they are 
important to the South African Economy and must 
take an active role in it.

After spending a delightful day at Bele’s 
productions surveying curiously engaging the 
vast array of instruments in production, and 
even getting Mabeleng to do an impromptu 
performance with one of his favourite instruments, 
we left hearts full, anticipating great things from 
a critically engaged Arts, Heritage and Culture 
Practitioner.

To experience what we have experienced, check out 
the full audio visual of the interview which will be 
posted in the NAC YouTube channel on the 
13th of January 2021. - National Arts Council  
South Africa - YouTube
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The NAC has allocated limited funding 
to partner with organisations in 
the respective nine (9) provinces to 
disburse COVID-19 relief funds aimed 

at supporting arts organisations and individual 
artists affected by the COVID-19 pandemic and as 
a result could not implement their arts activities.

Prospective recipients of this 
funding should have the capacity 
to utilise the funding with 
integrity and comply with the 
principles and practices of sound 
governance, within the required 
timelines. 
By: NAC Marketing and Communications

CALL TO PROVICIAL 
PARTNERS FOR THE 
DISBURSMENT OF 
COVID-19 RELIEF 
FUNDING

To this end, the NAC is inviting organisations to 
submit proposals that have capacity and a proven 
record of accomplishment in implementing art 
programmes that can fulfil the disbursing of the 
relief funds. The NAC is looking to partner with up 
to four (4) organisations in each province.

Special consideration will be given to projects 
that have:
• A proven track record of implementing arts 

projects,
• Appropriate financial controls, effective 

governance and management structures in 
place.

• Ability to comply with all NAC administrative 
requirements

• Clear and detailed plan with time lines on 
how the process of disbursement of relief 
funds would be implemented

• Detailed explanation on how the awareness of 
Covid-19 relief funds disbursements would be 
created.

• Demonstrate the ability to present creative 
and innovative work on digital platforms.

Conditions for funding:
• All relevant sections of the application form 

must be filled in completely
• All requested documentation must be 

submitted with the application form
• Applications must be submitted on or before  

15 January 2021. Applicants need to register 
and complete the online application form 
using the following link:  
https://nac.praxisgms.co.za/

 
Please note that late and incomplete applications 
will not be considered at all and no exceptions will 
be made.

For more information, contact Julie Diphofa 
at Julie@nac.org.za or info@nac.org.za

https://www.nac.org.za/latest-news/call-for-covid-19-relief-fund-provincial-partners-for-the-disbursement-of-covid-19-relief-funding/
mailto:Julie%40nac.org.za?subject=
mailto:info@nac.org.za


NAC NEW STAFF - MEET THE TEAM

VUYO MADYIBI
Liason Officer 

FIKILE MTHEMBU
Marketing Assistant

SIMANGALISO THANGO
Reviewer Monitoring & 
Evaluation Officer

MAYENZIWE ZUMA 
Reviewer Monitoring  
& Evaluation Officer

LUCAS TLADI
Senior Finance Officer 

ANDREA VOGES
PESP Project Manager 
Stream 1

SITHEMBISO BLOSE
Reviewer Monitoring & 
Evaluation Officer

NOLITHA PETER
PESP Project Manager

BOITUMELO RAMPETE 
Liason Officer

NOMAZULU 
TAOKOBONG
Communications & 
Marketing Assistant

KELEBOGILE DINGOKO
HR Generalist

ABEL MASHILA
IT Helpdesk 
Administrator

NOMZAMO MAHLANGU 
Junior Finance Officer


